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Thank you for taking the time to look over our media guide. Fashion Hope
builds awareness and engages in fundraising opportunities wherever possible.
Our goal is to engage a niche audience with the real images and stories of human 
trafficking in North America and Abroad, exposing and creating awareness about 
one of the gravest human rights atrocities of our time.

Our new initiative brings Fashion Hope to the forefront as partners with shelters to 
do clothing drives to make sure the survivor we target get a second chance at style. 
We currently are in the process of filing for 501c3 status in the US. At present we 
can’t take direct donations but point you directly to our charity partners when you 
are in need of a tax benefit. 

PO Box 86
Edmonds, WA 98020

Sincerely,
Marc Palmer
CEO

Marc Palmer 
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IN 1850, AN AVERAGE SLAVE IN THE AMERICAN 
SOUTH COSTS THE EQUIVALENT OF $40,000 
IN TODAY’S MONEY. TODAY A SLAVE COSTS AN 
AVERAGE OF $90. WHEN A SLAVE IS PHYSICALLY 
UNABLE TO CONTINUE WORKING FOR THE 
TRAFFICKER THEY ARE DUMPED OR KILLED.

– FREE THE SLAVES
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STATS & FACTS
ACCORDING TO THE INSTITUTE FOR CHILDREN IN POVERTY (2011 
WEBSITE STATISTIC CITED):

The average age of a homeless person in the U.S. is nine years old. There are 
1.3 million homeless and runaway youth in the U.S. (this figure does not include 
those who are part of homeless families or abandoned by foster care).

UNITED NATIONS DATA INDICATES:

China is among the leading countries of origin (2004 data). US is among the 
leading destination countries (2004 data). In The Netherlands sex trafficking 
was a billion dollar industry (2004 data).

CANADIAN MEDICAL ASSOCIATION DATA INDICATES:

68% of people exploited in the commercial sex industry suffer from extreme 
Post Traumatic Stress Disorder (2004 data). Homicide rate is 17 times higher 
among U.S. nationals exploited in commercial sex industries (2004 data). 
Physicians for Human Rights data indicates that AIDS/STD infection is 10 
times higher among survivors of human trafficking. U.S. Department of Labor 
(report from International Labor Organization 2009, on imported products 
known to violate international standards). 122 goods/industries identified. 58 
countries in flagrant violation. Most frequent violations involved Pornography, 
Gold, Fireworks, Tobacco, Garments, Cocoa, Coffee, Cotton, Shellfish

THE CENTER FOR MISSING AND EXPLOITED CHILDREN 
(2011 WEBSITE STATISTIC CITED):

A child goes missing or is abducted every 40 seconds. Within 48 hours of 
being on the streets, 1 in 3 teens is lured into prostitution

ACCORDING TO THE INITIATIVE AGAINST SEXUAL TRAFFICKING:

Globally, up to four million people were trafficked in 1999 (1999 data from 
Organized Crime Intelligence Analyst Program). Within the United States, NY, 
CA, and FL had the highest instances of trafficking. (Ibid)

ACCORDING TO WWW.HUMANTRAFFICKINGAWARENESS.ORG (2011 
WEBSITE STATISTIC CITED):

The life expectancy for minor children forced into sex slavery is four years. Each 
child sex slave serves an estimated 100-1500 clients per year.

ACCORDING TO THE U.S. STATE DEPARTMENT 
(2011 WEBSITE STATISTIC CITED):

The average cost of a slave, worldwide is $90. 27 million people have been 
trafficked internationally. 2003 U.S. State Department estimate was 800,000 – 
900,000 people trafficked internationally during that year. International Labor 
Organization reported in 2006 that 40% of the 2.3 million prostitutes in India 
were under the age of 18.

ACCORDING TO UNICEF (2011 WEBSITE STATISTIC CITED):

158 million children (1 in 6 worldwide) aged 5-14 are engaged in child labor. 69 
million in Africa, 44 million in SE Asia. Children work in mines with hazardous 
chemicals, in farming, as domestic servants, and in commercial sex industries. 
1.2 million children are trafficked annually. One million children enter the sex 
trade annually around the world (2004 data) Prostitution was the 4th largest 
GNP in the Philippines (2005 data)



Media Kit 2017  |  6

FASHION HOPE  
SERVES AS A CATALYST TO  
BUILD AWARENESS AND EMPOWER WOMEN  
THROUGH OUR  
SUSTAINABILITY PROGRAMS.  

THIS IS A  

GLOBAL MISSION.
We do this by engaging with fashion and media industry leaders to tell the stories
of trafficking survivors and by participating in fashion, media, and entertainment
industry events. Our hope is to generate the critically needed resources to support
survivors in the reintegration process. 
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In June 2014, we launched the first of many of our sustainability projects with in Nairobi, Kenya with Tembo Trading. Our 
sustainability projects helps educate children, support ex child soldiers, empowers survivors around the world through designers, 
artisan partnerships and clothing drives. We act as the liaison in the process with the approved charity. 

We also make it our aim with or media team to build branding for some of these organizations which includes site re-designs. 
For further information or to be considered for programs in Africa, Thailand, Mexico or the Philippines,  
email us at info@fashionhope.org.

As Fashion Hope is a not a charity, funds are sent directly to our partnering organizations. The only exception is for travel 
sponsors who participate in exchange for exposure at events.

USA, Canada, UK, Africa, Australia, and New Zealand with the goal of achieving global exposure by 2020

OUR CORE COMPETENCY
AWARENESS AND SUSTAINABILITY

WHERE
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HOW CAN YOU HELP?
We welcome industry partners in traditional and new media, as well as,
designers, photographers, stylists, boutique owners and other fashion
industry professionals. Fashion Hope also works with individuals who want
to make a difference in their communities — regular people with a 
passion for the cause who want to help spread the word. Together, many 
voices can have an impact that is significant. Designers – partner with us 
and allow your brand to change a life.

FOR MORE INFORMATION ON PARTNERING
WITH FASHION HOPE, CONTACT US AT:
INFO@FASHIONHOPE.ORG
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TEEN AMBASSADOR
- ALMA COOPER 
Human trafficking is often not highlighted as an issue. However, over
the past few years, human trafficking has manifested into a crisis,
not an issue. Thousands of young girls and women go missing each
year. It seems that our national news lacks the desire to use their
influence and ability to reach the masses to assist with education and
awareness about this crisis. It is evident that they would rather cover
other topics than to shed light on what is happening to young teens
and woman in our country and around the world. 

“I humbly accept the role of becoming the first Teen 
Ambassador for Fashion Hope since to bring change to this 
world, someone must speak up for what they know is right 
and put an end to human trafficking. This is more thana 
“worthy cause”. This impacts all of us because we either 
support it by the products we decide to purchase and/
or ignore the crisis. I believe many conscious individuals, 
especially my peers will decide to purchase and support 
the voiceless when they are informed as to what is going 
on with our teens. Therefore, I want to speak up for my 
peers and friends that I have never met and educate all who 
will listen so I can make an impact, create awareness, and 
awaken theconsciousness of my peers.” 
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Each fashion season people clear their closets for new 
clothes, some throw them away some give to family, some 
donate. We love the third option because it’s truly one of 
the easiest ways you and your girlfriends can impact lives of 
women in human trafficking survivor shelters for good.

To participate in our Clothing Drives Contact 

alicia@fashionhope.org 

EACH SURVIVOR 
DESERVES A  
SECOND CHANCE 
AT STYLE

OUR SHELTER PARTNERS 

RETAIL 
PARTNERS
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CONTACT

MARC 
PALMER
CEO
marc@fashionhope.org

SAMANTHA 
LORENZO
IN FIELD REPRESENTATIVE
samantha@fashonhope.org

SELANI 
THOMAS
PUBLISHER -  
DUST OF HOPE MAGAZINE
selani@fashonhope.org

DANIEL
WALKER
MEDIA DIRECTOR
daniel@fashionhope.org

ALICIA
BETTS
CLOTHING DRIVE COORDINATOR
alicia@fashionhope.org

TRANG
DANG
FASHION WEEK COORDINATO
tdang@fashionhope.org

ROUBA 
PALMER
DRAMA DIRECTOR
info@fashionhope.org

KAREN 
GUERRA
FASHION WEEK ASSISTANT
kguerra@fashionhope.org

SELANI
THOMAS
EDITOR
selani@fashonhope.org

PARADISE 
KAFRI
CLOTHING DRIVE COORDINATOR
pkafri@fashionhope.org

NOELIA
GONDA
GARMENT TECHNOLOGIST 
ngonda@fashionhope.org

FASHIONHOPE.ORG

http://www.fashionhope.org/
https://www.facebook.com/fashionhopenews/
https://twitter.com/fashionhopenews
https://www.instagram.com/fashionhopenews/
https://www.pinterest.com/fashionhopenews/

